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Social media marketing is a powertful
tool for promoting academic articles
and research.

[t involves using social media
platforms such as Twitter, LinkedIn,
and Facebook to increase the visibility
of academic work, build a following,
and engage with a wider audience.




Twitter is an excellent social media
platform for academics and
researchers to promote their
research and build their online
presence. Here are some ways to
effectively use Twitter for social
media marketing:

*note: the same principles apply to all social
media platforms

#TWITTER
-




Action Step 1

Your Twitter profile is the first thing
people see when they visit your page.
Make sure to use a professional profile
picture and cover photo that reflects
your academic interests.

Action Step 2

Twitter moves quickly, so tweeting
regularly is important to keep your
followers engaged. Use relevant
hashtags to make your tweets more
discoverable to people interested in
your research area, such as
#BRECCIAGCREF.

Action Step 3

Social media is all about engagement, so
respond to your followers' comments and
messages. Retweeting relevant content is

also a great way to show your followers
that you are engaged with your field.

STEPS

Action Step 4

Whenever you publish a new academic
article or research paper, make sure to
share it on Twitter with a link to the
article. This will allow people to easily
access and read your work.

Action Step 5

In addition to promoting your own
work, it's also important to share
content that is relevant to your
research and interests. This will
help establish you as an expert in
your field, and provide value to
your followers.

Action Step 6

Twitter is a great networking platform, so
follow other academics, researchers, and
relevant organizations in your field. This will
help you stay up-to-date on the latest
research and trends, and potentially lead to
collaborations and other opportunities.



Using Social Media: An Example -

. . BRECCIA

1.Craft a catchy headline: Your headline should be . BRECCT

concise, informative, and attention-grabbing. Attention all climate warriors!@ W Did you know

Make sure to use keywords that accurately that i has been severely affected by

d i ik #dra ’?Take actlon and protect our premous
2.Use relevant hashtags: Hashtags help your #droughts #sustainability ¥

. 0 . Ink.springer.com/article/10.100...

tweets get discovered by people interested in Ink.springer.com/article/10100..

your research area. Make sure to include relevant . ont BRECe

haShtagS L O tweets. . . . Discover how Kenya's County Climate Change Fund is
3.Tag relevant people or organizations: Tagging enhancing the effectiveness of water investments in

relevant people or organizations in your tweets the drylands. A #BRECCIAGCRF must-read for

. . T eqe : academics and researchers seeklng

can help increase visibility and engagement. This solutions. #worldwaterday #drylands

could be co-authors, organizations you have #climat ' igc-irc2027con..

worked with, or people who have influenced your . BRECCIA

research. . N
4.Include a link to the article: Make sure to include €. How does dam-mediated 4 S affect

- - . healthcare in Northern # a? A new study found a
a link to the article or research paper in your correlation between floodlng and an increase in
tweet. This will allow people to access and read diarrhoea cases and outpatient attendance.

Hflooding #publichealth #climatec > Read it

your work easily. here: doi.org/



By promoting your research on
social media, you can reach a large
audience and make it more visible.
This can help you get more citations,
which can improve your academic
profile and increase the impact of
your research.

Benefits of Socia

Marketing

Promoting your research on social
media lets you reach a broader
audience than traditional academic
channels. You can connect with
people from around the world
interested in your research area,
making your work more impactful and
relevant.

| Media

Social media platforms offer
opportunities for networking and
engaging with other academics and
researchers. You can join online
communities, participate in

discussions, and connect with others.

This can result in collaborations, co-
authorships, and invitations to
conferences and seminars.



Social media platforms provide a platform for finding and connecting with
other researchers with similar research interests. By networking with other
academics and researchers, you can find potential collaborators for future
projects, expanding the scope and impact of your research.

Social media can also lead to more funding opportunities on both domestic
and international levels. Connecting with other researchers and academics in
your field lets you stay informed about funding opportunities, learn about new
research projects and initiatives, and even discover potential partners for joint
grant proposals. This can help increase your chances of securing funding for
your research, whether from domestic sources or international organizations.



